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In Europe, DAB+ is the core digital platform for radio
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February 2024:
RTVE Spain launches DAB+ in 
Madrid, Barcelona, Valencia, 
Sevilla, Murcia and Bilbao
(now also Santiago and Pamplona)



Africa, Middle East and Asia are assessing the opportunity for DAB+

Established
On the move
Trials

South Africa

Turkey

Brunei, Indonesia, Malaysia, 
Myanmar, Thailand, Vietnam

Algeria

Tunisia

Asia Pacific

Senegal

Saudi Arabia

Jordan, Oman, 
Qatar, UAE 
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Uganda

Ghana

Egypt

Azerbaijan, Uzbekistan, 
Mongolia

Bahrain

Kuwait



Increased interest in Africa and Middle East
On the move

Trials

Requests for info

South Africa

Mauritania

Uganda

Senegal

Lesotho

Egypt

Kenya

Zimbabwe

Tanzania

WorldDAB 
working with 

ATU, AUB, 
AFRALTI and 

regional 
broadcast 

bodies

Djibouti

Namibia

Nigeria

Rwanda

Algeria

Saudi Arabia

Jordan

Ghana

Tunisia

Sudan

Bahrain, Kuwait

Oman, UAE, Qatar
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Over 125 million receivers have been sold
consumer & automotive

Cumulative DAB sales: 

129 million

Sources: WorldDAB, GfK, JATO, national industry associations
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>96%



Core benefits of broadcast radio

News and local culture

Free to air

Reliable in emergencies
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DAB+ is key to securing radio’s future
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Why DAB+?

#1 Listener & broadcaster benefits
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National radio services
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64

49
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49

29

UK Italy Norway NL Germany

Analogue DAB / DAB+

For listeners, DAB+ offers greater choice

On average, five times as 
many services – 

including different 
languages & cultures

Source: WorldDAB, industry bodies 13



DAB+ offers clearer sound – particularly where FM is overcrowded
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For broadcasters, DAB+ offers opportunities to innovate

Audience has tripled: 
1.7 million (Q1 12) to 5.5 million (Q1 24)

Brand extensions 

Source: RAJAR 15
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LBC expansion – from London to UK

Opportunities to extend reach - UK

Source: RAJAR/IPSOS MORI/RSMB (Q1 2024) 17

Analogue

• LBC – for 40 years, a London radio station (news / 
talk)

• Audience 2014: 1.1 million

Analogue plus digital

• February 2014 launched on national DAB+

• Audience today: 3.3 million (3x)



22 million people 
in UK, listen to services not available to them on 

analogue radio

Listeners value choice

Source: RAJAR/IPSOS MORI/RSMB (Q2 2022) – estimated audience for digital only services plus Out of Area FM services broadcast on digital radio 18



Incremental reach drives commercial revenues

537
613 679 702 719

740 715

2013 2015 2017 2019 2021 2022 2023

+33%

Source: UK Radiocentre, Feb 2023

UK radio advertising revenues, £ million
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Launching DAB+
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Policy & regulatory levers play key role in successful launches of DAB+

Examples of policy / regulatory interventions

• In return for investing in DAB+ infrastructure, FM broadcasters can be 
offered automatic extension of FM licences – reduces risk of investment 
(UK)

• Rules about analogue broadcasting can be relaxed, e.g. regulations about 
advertising, formats, production – indirect reduction in costs (UK)

• Public funding can be used to support roll out of infrastructure – or 
promotion of DAB+ (France)

Renewal of FM 
licences

1

Relaxation of
regulation

2

Public funding

3
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The five Cs

• Coverage of cities, towns and road networks

• Compelling content proposition – stronger than FM

• Work with leading manufacturers and retailers

• Due to EECC, penetration will grow steadily (ensure coverage 
is good)

• Sustained promotion (on FM and other media) is essential

1

2

3

4

5

Coverage

Content

Consumer 
devices

Cars

Communication
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DAB+ logo and branding tookit – freely available to download

https://www.worlddab.org/resources/marketing-dab-plus 
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https://www.worlddab.org/resources/marketing-dab-plus


DAB+ country marketing websites

https://www.worlddab.org/resources/marketing-dab-plus 
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https://www.worlddab.org/resources/marketing-dab-plus
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projectoffice@worlddab.org
worlddab.org | @worlddab
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